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1. SUBJECT AND PREVIEW TEXT 

Preview Text: Get ready to elevate your fitness journey! Welcome to the next level of workout intensity 

and results. 

Subject: Welcome to the next level of workout 

We chose this subject and preview text because it catches the attention of our target public. We are 

focused on training and workout, so our target market will be interested in how to increase your 

performance in your workout. 
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2. E-MAIL SENDER AND RECEIVER 

To: Canada, Fitness Enthusiasts and Health-Conscious Individuals 

From: fi2u@gmail.com 

We chose this e-mail because its simple and easy to memorize. 
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3. PIECES OF CONTENT 

3.1 Rewards Program 

This first piece of content is focused on catching the attention of the customer, conveying the idea that 

with us, they will earn rewards with each purchase. In this way, we can evoke the feeling in our reader 

that they will gain points and become loyal to our company, as they will continue buying to receive 

discounts on supplements through our program. 

 

 

3.2 Video 

We've brought this video to provide a general idea to our customers of how they can motivate themselves 

in their workout. It's a real example featuring a famous person (Joe Rogan), which could possibly make 

the customer feel identified, improving our conversion and engagement with our clients. 



Page 6 of 

11 
 

 

 

3.3 Whey Protein Explanation 

In this content, we explain the benefits, target audience, how to use, and some other information about 

Whey Protein. We chose this explanation because this product is the most well-known and sought after. 

With this, our customers will learn all about this product and see that we offer the best types on our 

website. 
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3.4 Harvard Article  

This content brings an article of a credit and known university in the world explaining all about each type 

of supplement that we sell, so the customer will learn about our products and fell that they will make the 

best decision. 

 

 

3.5 Bonus 

We conclude this email with a bonus because some people may only read the beginning and end of the 

email. With this bonus, they will feel interested in learning and reading all the content. Furthermore, we 

connect this with our rewards program to ignite curiosity in the reader to read the beginning of the email 

and continue learning more about us and our products. 
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4. FEEDBACK 

Made by: Mariana Mota 

The newletter goes with the whole profile of the company, the aesthetics of the it goes well with 

what they try to portray. Maybe you can add more shortcuts (call to action). 

We used this feedback and created more CTA buttons to engage more with our public. 
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5. REFERENCES 

https://www.hsph.harvard.edu/nutritionsource/workout-supplements/ 

https://www.youtube.com/watch?v=e_eJRDl2J6Y 

https://www.youtube.com/watch?v=e_eJRDl2J6Y 
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1. SUBJECT 

Welcome to the next level of workout 

We chose this subject because it catches the attention of our target public. We are focused on training and workout, so our 

target market will be interested in how to increase your performance in your workout. 

 

2. E-MAIL SENDER 

From: fi2u@gmail.com 

We chose this e-mail because its simple and easy to memorize. 

 

3. PIECES OF CONTENT 

3.1 Rewards Program 

This first piece of content is focused on catching the attention of the customer, conveying the idea that with us, they will 

earn rewards with each purchase. In this way, we can evoke the feeling in our reader that they will gain points and become 

loyal to our company, as they will continue buying to receive discounts on supplements through our program. 

 

 

3.2 Video 

We've brought this video to provide a general idea to our customers of how they can motivate themselves in their 

workout. It's a real example featuring a famous person (Joe Rogan), which could possibly make the customer feel 

identified, improving our conversion and engagement with our clients. 
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3.3 Whey Protein Explanation 
In this content, we explain the benefits, target audience, how to use, and some other information about Whey Protein. We 
chose this explanation because this product is the most well-known and sought after. With this, our customers will learn all 
about this product and see that we offer the best types on our website. 

 

 

3.4 Harvard Article 
This content brings an article of a credit and known university in the world explaining all about each type of supplement that we 
sell, so the customer will learn about our products and fell that they will make the best decision. 

 

 

3.5 Bonus 

We conclude this email with a bonus because some people may only read the beginning and end of the email. With this bonus, 
they will feel interested in learning and reading all the content. Furthermore, we connect this with our rewards program to ignite 
curiosity in the reader to read the beginning of the email and continue learning more about us and our products. 
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